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Product
Designer

About me

Life can be beautiful, and | have dedicated the better
part of the last ten years finding beauty in the details,
designing brands and products that look timeless,
work seamlessly and are better in its simplicity.

My team and | design for global brands, such as
Danone, Bonafont and Servier, as well as local com-
panies in Brazil, where our agency is physically
based.

I’'m an experienced and versatile designer, with over
10 years' experience in the creative business, during
which time | worked as an in-house Brand Designer

for L'Oréal Brazil, at the Marketing department.

| am a team player, easy going, highly motivated and

As a Product DeSIQner, | tend to detail oriented, used to the pressure of delivering high

prefer minimalist and professional quality projects within budget and on time.

Iooking ViSUEllS, and | see design Currently, I'm looking for an opportunity to work with
people from outside my current circle, on interesting

asa tOOl tocreate value fOI" projects, while helping the world become a better,

brands’ Wh||e Strengthening CcON- simpler and more beautiful place.

nections, making things work Pedro Burgos

better and look beautiful. | am re-

lentlessly looking for ways to opti-

mize and improve creative pro-

cesses While upholding the high-

est design standards.



Education

2006-2012

Bachelor
Of Arts

Design / Dessau -
Germany

> Hochschule Anhalt
(former Bauhaus)

Work

2006-2013

Bachelor
Degree

Product & Industrial Design /
Rio de Janeiro - Brazil

> Federal University of
Rio de Janeiro - UFRJ

LANGUAGE SKILLS

> Portuguese (native)

> English (fluent)

> German (fluent)

> Spanish (intermediate)
> French (beginner)

EXTENSION COURSES

> Finance & Economics
> Brand Management

> Digital Marketing

> Copy Writing

> Advanced Grammar
> Modern History

> International Politics

Digitals
Agency

> Brand Designer & Co-fou-
nder

Digitals is a boutique branding
agency, specialized in Design and
Advertising solutions, with a strong
focus on building brands and their
reputation.

As a Product Designer, | am respon-
sible for creating concepts and im-
plementing solutions for our clients.

My main responsibilities include:

> communicate with clients, design
and oversee creative work & brand
strategy.

> supervise the entire design pro-
cess and decide on technical issues.

> ensure that all products and expe-
riences are delivered on time, on
budget, and to the highest standards
of quality.

> allocate resources according to
project, track timeline, manage bud-
gets, communicate with the team.

2015-2019

Independent
Work

> Brand Designer

| consolidated my experience as a
Product Designer, creating work for
several local brands, while focusing
on other passions of mine, studying
and growing as an individual.

My favorite project during this
period was the creation of Decor
Urbano, which is a niche market-
place, where designers and artisans
sell handmade products outside of
mainstream retail shop networks
and big stores.

The concept behind Decor Urbano
is that artisans and designers should
be able to live off of their talent, but
most of them are unable to market
their products properly, or don'’t
have the means to start their own
business.

For this company, | developed every-
thing, from branding strategy and
identity to the platform itself, using
Wordpress (only as CMS) to accom-
modate the custom design.

2013-2015
| ’Oreal
Brazil

> |n-House Branding
Agency

After six months in as a packaging
designer, | was promoted to the Op-
erational Marketing department at
L'Oréal Proffessionnel division,
where | designed visual aspects of
marketing campaigns, its graphic
components (print, digital, packag-
ing) and branding.

During my time at L'Oréal, | designed
a system to manage packaging sup-
pliers, so that we could keep track of
print processes and preserve our
brand’s standards.

Mostly, my routine was fairly similar
to a design/branding agency. | did
participate in the development of
campaings and its strategy, since |
was also part of the marketing team.

This experience influenced my ap-
proach as a designer, sparked my
interest and directed my career to
branding.



Achievements
& Other Information

> Featured in “O Globo”
Newspaper

My graduation project was fea-
tured in an article about innova-
tion and design

PORTUGUESE

(native)

Meyer
-Briggs
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INTROVERTED EXTRAVERTED
friendly and articulate

> Music Business and
Personal Branding

| Wrote one of the 50 most
played songs in Brazil and was
featured in several TV shows

> |lha Design
(Volunteer)

Instructor for disadvantaged
people, teaching simple designs
that could be sold in support of

their families
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SENSING INTUITION
creative, interpretive & abstract

THINKING

42%
FEELING

logical, considerate of others
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99

!

branding
ui design

logo / identity design
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packaging / graphic design

social media

advertising / social ads design

photography & video
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business strategy

language skills
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team management

html / css

check my work at:
agenciadigitals.com.br/en/

find me here:
instagram.com/pedroburgosoficial
linkedin.com/in/pedro-burgos-de-almeida
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figma
photoshop

illustrator

+55 2199119 6064
p.burgos@me.com

> Movel Sul Award
Nominee

| was a Finalist in Product
Design Award
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JUDGING
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PERCEIVING

organized and flexible
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final cut pro x
premiere pro
indesign

lightroom
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after effects 47

3d & render
agile / kanban

wordpress / oxygen

meet for coffee?

+55 2199119 6064
p.burgos@me.com
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pedroburgos.me
Head of Creative &
Product Designer



